Xerox :The transformation story

v'1906 : Founded as the Haloid Company

v'1958 : Named Haloid Xerox

'. v'1961: Named Xerox Corporation
~ XEROX
XEROX
THE DOCUMENT COMPANY
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Xerox : Our Mission

=
“-'-.____-h- - — Hhh"q\_\"-
— e

“To develop, market, service and finance a complete
range of document processing products, services and
solutions so as to help our customers become more

productive. ”



Xerox : History of
Innovations
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2000: Solid Ink

2005 Smarter Document ManagementSM

“Everything we are, everything we do,
is based on helping people find better ways to work with documents

and the information they contain. ”
Anne Mulcahy , XEROX CEO Xerox i"
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Xerox : A global view

v'World’s largest document management company
v'$17 billion revenue turnover

v'145" on fortune 500 list

v'55,000 employees worldwide

v'Operates in over 160 countries

v'$1billion Investment on R&D




Xerox :Around the World

North America
. Canada
« United States

Developing Markets
« Africa

- Eastern Europe

. Latin America

. Middle East

. South Asia

. Russia

Fuji Xerox (joint
venture)

. Asia Pacific

. Australia

- New Zealand

Europe

. Austria . Germany
. Belgium . Greece
« Denmark - Holland

. Finland . Italy
- France - Norway
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Portugal
Spain
Sweden
Switzerland
UK
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‘matter

Xerox India - The Moment Of Transition

«25% year of operation in India.
*A single product to multi product company
*Copying to Printing

Black & White to Colour

«Standalone analog to Digital networked produ?
«Colour and Digital network in office
*High end digital print production se

*Consulting and Outsourcing




Xerox :Core Competencies & Businesses e

Xerox Global Services

Leading innovator in
the transformation and

outsourcing of document N
and business processes,

Office Group

Design, develop,
manufacture and
market print,
copy, scan and
fax solutions for
any size office

delivering cost
savings, improved
effectiveness, and
supporting business

transformation

Production Systems Group

Design, develop, manufacture and market high-volume
printing, copying and publishing systems

Xerox




Xerox : Whom are we addressing

Office Business:

Large Enterprises

Small and Medium Business
Channel/Resellers

Individual consumers
Production System Group
Commercial printers,

Jobbers,

Advertising & Graphic Arts Community
Xerox Global Services
CIO’s

CFO'’s

CEQO’s




So what’s the new brand experience ?

Xerox @)
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Energy, Enthusiasm, Vibrancy, Ambition
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